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Brand Overview
R ê v e  D ’ Î L E  i s  a  u n i q u e  r e a l  e s t a t e  d e s t i n a t i o n  w h e r e  s e a  a n d  n a t u r e  e x i s t
i n  p e r f e c t  h a r m o n y .
N e s t l e d  o n  t h e  s h o r e s  o f  R a s  S e d r ,  t h e  p r o j e c t  b r i n g s  t o g e t h e r  t h e  c a l m n e s s
o f  t h e  s e a ,  t h e  f r e s h n e s s  o f  t r o p i c a l  g r e e n e r y ,  a n d  t h e  v i b r a n t  s p i r i t  o f  i s l a n d 
l i f e .  I t s  n a m e — “ D r e a m  o f  t h e  I s l a n d ” — c a p t u r e s  t h e  e s s e n c e  o f  a  p l a c e  d e s i g n e d 
t o  f e e l  l i k e  a n  e v e r y d a y  r e t r e a t :  s e r e n e ,  n a t u r a l ,  a n d  e f f o r t l e s s l y  a l i v e .
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Vision
T o  r e d e fi n e  s e a s i d e  l i v i n g  i n  E g y p t  b y  c r e a t i n g  a n  i s l a n d - i n s p i r e d  s a n c t u a r y  w h e r e 
p e o p l e  c a n  e x p e r i e n c e  t h e  p e r f e c t  b l e n d  o f  t r a n q u i l i t y ,  n a t u r e ,  a n d  m o d e r n  c o m f o r t .

Mission
W e  a r e  c o m m i t t e d  t o  d e v e l o p i n g  a  c o m m u n i t y  t h a t  c o n n e c t s  p e o p l e  w i t h  t h e  s e a
a n d  n a t u r e  i n  a  s e a m l e s s  w a y .  T h r o u g h  t h o u g h t f u l  d e s i g n ,  l u s h  l a n d s c a p e s ,
a n d  s u s t a i n a b l e  p r a c t i c e s ,  R ê v e  D ’ Î L E  o f f e r s  n o t  j u s t  h o m e s ,  b u t  a  l i f e s t y l e  t h a t 
f e e l s  l i k e  a  p e r m a n e n t  t r o p i c a l  e s c a p e .

Brand Vision & Mission
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Brand Values
A u t h e n t i c i t y :  S t a y i n g  t r u e  t o  t h e  n a t u r a l  b e a u t y  o f  R a s  S e d r  a n d  c r e a t i n g  a  s p a c e 
t h a t  r e fl e c t s  i t s  g e n u i n e  s p i r i t .

H a r m o n y :  B l e n d i n g  s e a ,  g r e e n e r y ,  a n d  a r c h i t e c t u r e  i n  a  w a y  t h a t  f e e l s  e f f o r t l e s s 
a n d  b a l a n c e d .

T r a n q u i l i t y :  P r o v i d i n g  a n  e n v i r o n m e n t  t h a t  i n s p i r e s  p e a c e ,  c a l m ,  a n d  r e l a x a t i o n 
e v e r y  d a y .

V i t a l i t y :  I n f u s i n g  t h e  p r o j e c t  w i t h  e n e r g y  a n d  l i f e  t h r o u g h  v i b r a n t  c o l o r s ,  t r o p i c a l 
e l e m e n t s ,  a n d  c o m m u n i t y  s p i r i t .

S u s t a i n a b i l i t y :  R e s p e c t i n g  n a t u r e  b y  b u i l d i n g  r e s p o n s i b l y  a n d  e n s u r i n g  a  l o n g - l a s t i n g , 
e c o - c o n s c i o u s  l i f e s t y l e .
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2. Look & Feel
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T h e  l o o k  a n d  f e e l  o f  R ê v e  D ’ Î L E  i s  i n s p i r e d  b y  t h e  e f f o r t l e s s  h a r m o n y  o f  s e a  a n d  n a t u r e . 
E v e r y  v i s u a l  e l e m e n t  c o n v e y s  c a l m n e s s ,  b a l a n c e ,  a n d  e s c a p e — l i k e  s t e p p i n g  i n t o  a 
t r o p i c a l  i s l a n d  w h e r e  t i m e  s l o w s  d o w n .
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T h e  p a l e t t e  i s  g r o u n d e d  i n  s o o t h i n g  s h a d e s  o f  b l u e  a n d  g r e e n ,  e c h o i n g  t h e  s e a  a n d 
l u s h  t r o p i c a l  l a n d s c a p e s ,  w h i l e  v i b r a n t  a c c e n t s  o f  r e d  a n d  d e e p  b l u e — d r a w n  f r o m  t h e 
e x o t i c  p a r r o t — a d d  p e r s o n a l i t y ,  e n e r g y ,  a n d  v i t a l i t y . 
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P h o t o g r a p h y  s t y l e  i s  m i n i m a l  a n d  c l e a n ,  y e t  i n f u s e d  w i t h  a  t o u c h  o f  g r e e n e r y  a n d  s u b t l e 
t r o p i c a l  v i b e s .  S h o t s  h i g h l i g h t  n a t u r a l  t e x t u r e s ,  s o f t  s u n l i g h t ,  a n d  w i d e  o p e n  s p a c e s 
t h a t  f e e l  c a l m  a n d  a i r y .  T h e  g r e e n e r y  i s  p r e s e n t  b u t  n e v e r  o v e r w h e l m i n g — j u s t  e n o u g h 
t o  a d d  f r e s h n e s s  a n d  l i f e  w h i l e  k e e p i n g  t h e  o v e r a l l  a e s t h e t i c  r e fi n e d  a n d  m i n i m a l .

T h e  o v e r a l l  m o o d  i s  t r a n q u i l  y e t  f u l l  o f  l i f e :  m o d e r n  a n d  r e fi n e d ,  b u t  a l w a y s  c o n n e c t e d 
t o  n a t u r e .  I t  f e e l s  l i k e  a  r e t r e a t  w h e r e  e l e g a n c e  m e e t s  s i m p l i c i t y ,  a n d  w h e r e  e v e r y 
d e t a i l  r e m i n d s  y o u  t h a t  t h i s  i s  n o t  j u s t  a  p l a c e  t o  l i v e — i t ’ s  a  d r e a m  t o  e x p e r i e n c e .

Photography Style



2. Look & Feel .09

RÊVE D’ÎLE Brand Identity/Guideline



2. Look & Feel .10

RÊVE D’ÎLE Brand Identity/Guideline

T h e  v i d e o g r a p h y  s t y l e  c a p t u r e s  t h e  s e r e n e  e s s e n c e  o f  R ê v e  D ’ Î L E  t h r o u g h  c a l m , 
c i n e m a t i c  m o t i o n  a n d  n a t u r a l  l i g h t .  E a c h  f r a m e  fl o w s  g e n t l y ,  e v o k i n g  a  s e n s e  o f 
t r a n q u i l i t y  a n d  c o n n e c t i o n  w i t h  n a t u r e .  S l o w  p a n s ,  s o f t  t r a n s i t i o n s ,  a n d  w i d e - a n g l e 
s h o t s  e m p h a s i z e  t h e  h a r m o n y  b e t w e e n  t h e  s e a ,  t h e  g r e e n e r y ,  a n d  a r c h i t e c t u r a l 
s i m p l i c i t y .  T h e  c o l o r  g r a d i n g  r e m a i n s  w a r m  a n d  a i r y ,  w i t h  h i n t s  o f  t r o p i c a l  g r e e n s  a n d 
o c e a n  b l u e s  t h a t  r e fl e c t  t h e  b r a n d ’ s  i d e n t i t y .  S o u n d  d e s i g n  c o m p l e m e n t s  t h e  v i s u a l s 
w i t h  s u b t l e  a m b i e n t  t o n e s — w a v e s ,  w i n d ,  a n d  r u s t l i n g  l e a v e s — c r e a t i n g  a  m u l t i s e n s o r y 
e x p e r i e n c e  t h a t  f e e l s  b o t h  g r o u n d i n g  a n d  a s p i r a t i o n a l .

E v e r y  s c e n e  t e l l s  a  s t o r y  o f  c a l m  l u x u r y  a n d  e f f o r t l e s s  l i v i n g ,  w h e r e  t i m e  m o v e s  s l o w e r 
a n d  l i f e  f e e l s  b e a u t i f u l l y  b a l a n c e d .

Videography Style
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3. Logo  System
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Primary Logo
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Secondary Logos
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Submarks & Icon
T h e  b r a n d  m a r k  s h o u l d  o n l y  b e  u s e d  a s  a  s e c o n d a r y  e l e m e n t
( e . g . ,  s o c i a l  m e d i a  i c o n s ,  f a v i c o n )  —  n e v e r  a s  a  r e p l a c e m e n t 
f o r  t h e  m a i n  l o g o .
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Clear Space

1x 1x

1x 1x
T o  m a i n t a i n  t h e  l o g o ’ s  v i s i b i l i t y  a n d  i m p a c t ,
i t  m u s t  a l w a y s  b e  s u r r o u n d e d  b y  s u f fi c i e n t 
c l e a r  s p a c e .  T h i s  a r e a  e n s u r e s  t h e  l o g o
i s  n e v e r  c r o w d e d  b y  t e x t ,  g r a p h i c s ,  o r  o t h e r 
d e s i g n  e l e m e n t s .
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Incorrect Usage
T o  p r e s e r v e  t h e  i n t e g r i t y  o f  t h e  R ê v e  D ’ Î L E  l o g o ,  i t  m u s t  a l w a y s  b e  u s e d  c o n s i s t e n t l y  a n d  n e v e r  a l t e r e d . 
B e l o w  a r e  e x a m p l e s  o f  i n c o r r e c t  u s a g e  t h a t  s h o u l d  b e  s t r i c t l y  a v o i d e d :

D o  n o t  u s e  c o l o r s  o u t s i d e
t h e  o f fi c i a l  b r a n d  p a l e t t e

D o  n o t  s t r e t c h ,  s q u a s h ,
o r  r o t a t e  t h e  l o g o .

D o  n o t  r e d u c e  t h e  l o g o ’ s  o p a c i t y
o r  b l e n d  i t  i n t o  b a c k g r o u n d s .

D o  n o t  c h a n g e  o r  r e p l a c e
t h e  l o g o ’ s  t y p o g r a p h y .

D o  n o t  s c a l e  t h e  l o g o  b e l o w
t h e  m i n i m u m  s i z e ,  a s  i t  l o s e s  l e g i b i l i t y .

D o  n o t  a d d  s h a d o w s ,  g r a d i e n t s ,
o r  e f f e c t s  t o  t h e  l o g o .
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Primary Colors

RESEDA GREEN
HEX: 72886B

RGB: 114, 136, 107

CMYK: 16, 0, 21, 47
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Primary Colors

BRUNSWICK GREEN
HEX: 32473B

RGB: 50, 71, 59

CMYK: 30, 0, 17, 72
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Secondary Colors

YELLOW GREEN
HEX: A3DD56

RGB: 163, 221, 86

CMYK: 26, 0, 61, 13
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Secondary Colors

CITRINE
HEX: E5DC39

RGB: 229, 220, 57

CMYK: 0, 4, 75, 10
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Accent Colors

PENN RED
HEX: A00009

RGB: 160, 0, 9

CMYK: 0, 100, 94, 37
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Accent Colors

ZAFFRE
HEX: 021A9B

RGB: 2, 26, 155

CMYK: 99, 83, 0, 39 
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Accent Colors

CERULEAN
HEX: 0182AF

RGB: 1, 130, 175

CMYK: 99, 26, 0, 31
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Primary Typeface
U s e d  a s  a  d i s t i n c t i v e  d e s i g n  e l e m e n t  f o r  t h e  fi r s t  l e t t e r  i n 
e a c h  w o r d  w i t h i n  h e a d l i n e s .

A d d s  c h a r a c t e r  a n d  e m p h a s i s ,  g i v i n g  h e a d l i n e s  a  u n i q u e  a n d 
r e c o g n i z a b l e  l o o k .

R e p r e s e n t s  t h e  b r a n d ’ s  b o l d  y e t  r e fi n e d  p e r s o n a l i t y .
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Burgues Script
A B C D E F G H J K L M N O P Q R S T U V W X Y Z 
abcdefghijk/mnopqrstuvwxyz
0123456789

Primary Typeface
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Secondary Typeface
U s e d  f o r  t h e  r e s t  o f  t h e  h e a d l i n e  t e x t  a f t e r  t h e  fi r s t  l e t t e r .

C l e a n ,  m o d e r n ,  a n d  m i n i m a l  t o  e n s u r e  c l a r i t y  a n d  b a l a n c e 
w i t h  t h e  d e c o r a t i v e  p r i m a r y  t y p e f a c e .

M a i n t a i n s  c o n s i s t e n c y  a c r o s s  a l l  c o m m u n i c a t i o n .
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TAN - Angleton Regular

ABCDEFGHJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
0123456789

Secondary Typeface
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Tertiary Typeface
A  n e u t r a l ,  g e o m e t r i c  s a n s - s e r i f  f o n t .

U s e d  f o r  b o d y  t e x t ,  l o n g  p a r a g r a p h s ,  a n d  c a p t i o n s .

E n s u r e s  h i g h  r e a d a b i l i t y  w h i l e  m a i n t a i n i n g  a  c o n t e m p o r a r y , 
m i n i m a l  a e s t h e t i c .
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Aileron

ABCDEFGHJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

0123456789

Aileron Thin
Aileron Thin Italic
Aileron UltraLight
Aileron UltraLight Italic
Aileron Light
Aileron Light Italic
Aileron Regular
Aileron Italic

Aileron SemiBold
Aileron SemiBold Italic
Aileron Bold
Aileron Bold Italic
Aileron Heavy
Aileron Heavy Italic
Aileron Black
Aileron Black Italic

Tertiary Typeface
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Billboard
& Outdoor
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Billboard
& Outdoor
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Billboard
& Outdoor
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Flags
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Wristband

6.Brand Applications .46



RÊVE D’ÎLE Brand Identity/Guideline

Event
Booth
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Envelope
& Contract
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Letterhead
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Paid Content:
C r a f t e d  w i t h  a  c l e a r  c a l l - t o - a c t i o n ,  t h i s  c o n t e n t  i s 
c o n v e r s i o n - f o c u s e d .  I t  a i m s  t o  g e n e r a t e  l e a d s ,  d r i v e 
i n q u i r i e s ,  a n d  h i g h l i g h t  o f f e r s  o r  e x c l u s i v e  o p p o r t u n i t i e s . 
V i s u a l s  a n d  c o p y  a r e  c o n c i s e ,  i m p a c t f u l ,  a n d  d i r e c t l y  a l i g n e d 
w i t h  c a m p a i g n  g o a l s .
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post story
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Unpaid (Organic) Content:
U n p a i d  ( O r g a n i c )  C o n t e n t :
D e s i g n e d  t o  b u i l d  a w a r e n e s s ,  e n g a g e m e n t ,  a n d  e m o t i o n a l 
c o n n e c t i o n .  T h i s  c o n t e n t  r e fl e c t s  t h e  b r a n d  l i f e s t y l e ,  v a l u e s , 
a n d  s t o r y t e l l i n g  a s p e c t s .  I t  s h o w c a s e s  t h e  s e r e n e  t r o p i c a l 
m o o d ,  t h e  h a r m o n y  o f  s e a  a n d  n a t u r e ,  a n d  t h e  c a l m  l i v i n g 
e x p e r i e n c e  o f  R ê v e  D ’ Î L E .
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post story
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8. Social Media Designs



Thank You


